
“If you control the food, you control the people”.  

In our every day shopping we are forced to choose among goods produced in all parts of the 

world. Norway import about 50% of the food (measured in calories), Japan import 61%. The 

FAO-conference in Rome last week concluded that we need more free trade of food to reduce 

hunger and secure food availability in the world. 

The counterstream in this discussion is to reduce the global trade and increase local and 

regional production and distribution. CSA is definitely an extreme variant of local food, and a 

practical reaction to the growing global food market.  

 

2. Local or organic 

There is a political discourse going on about choosing local or organic, if it is not possible to 

combine. Especially in the USA this discussion seems to be hot, ref TIME magazine on 

March 2, 2007, where it is stated that “for food purists, “local” is the new “organic”.  

The basic principles for organic production says that a) The production should be based on 

local resources, and b) There should be a close relationship between the producers and the 

consumers. Therefore organic is supposed to be more local. The reality is a growing global 

market for organic food, which slowly find their way in the same market channels as the 

conventional. Therefore some argue that the transport pollution for these organic products 

makes it more environmentally sound to buy local conventional products.  

 

3. Two-ways communication? 

“The swollen commercialistic market and food industry intercept the communication between 

producers and consumers, eventually misleading the both of them. Therefore consumers are 

also responsible, even if they are unaware of it, for this evil circle. Teikei is not only a 

practical idea, but also a dynamic philosophy to make people think of a better way of life 

either as a producer or as a consumer through their interaction” (JOAA, 1993) 

 

CSA presuppose absolute transparency about the production and a close two-ways dialogue 

between the farmers and the consumers.  

 

4. Economic sustainability 

The two Teikei-farms I visited in Japan reported good economic sustainability for the farm. 

 



From USA Daniel Lass conclude that the CSA-farms had greater gross farm income than 

most US farms, and that the product price for members were about equal to the price of 

similar organic food in the shops. The members of CSAs earn more and have higher 

education than average in USA.  

 

In Norway it is too early to conclude. Seen from the consumers point of view, we have 

evaluations from Øverland from the two years 2006 and 2007 with the following question and 

answers:  

 Yes, fully Yes, partly No 
Do you think that the outcome/products is reasonable 
compared to the price of your share? (2006 – 2007) 

16 - 11 6 - 10 2 - 4 

 
The members are very satisfied, but more so the first year. But again, - it is too early to 
conclude. In the same evaluation were comments like ”Even if I think there is a mismatch 
between price and output, it does not mean that I am dissatisfied. It is not for the money we 
and many others do this.”  
 

5. Mainstreaming 

Can CSA develop and be an important part of agriculture as well as society without loosing 

its very special characteristics? We experience that the practice is sometimes quite equal to 

box schemes or farm shops, and it is difficult for some to see the difference. We also meet 

farmers who see the potential of payment in advance, but are not willing to share any 

decision-making about the farming. It takes some time to change the thinking from “price pr. 

kg or litre” to “costs for one share”.  

 

Those consumers who do not experience the yearly meeting where farmers and members 

discuss and agree upon farming practice and share price, nor the joyful situations when 

production is higher than expected and the price for the production share is constant, cannot 

fully understand the special quality about CSA.  

CSA will probably never be mainstream. The importance may be more in quality than 

quantity – it may be as arenas for innovation and development of new economic and social 

practices.  
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For more information contact: 
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Our web page is www.andelslandbruk.no 
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